
 

Important Partnerships Springboarding 396 into the future. 
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Show and states to him, 

“This Chamber of Com-

merce is the fourth-largest 

in the state of Ohio and, 

with the Trade Show, we 

would be marketing our 

skills to the businesses 

that will be working in this 

industry.  The Chamber is 

willing to put Local 396 

center-stage at this impor-

tant function.”  Butch then 

asked for the UA’s support 

in order to get our UA 

members working on these 

projects; their sup-

port in this matter 

would greatly help 

in powering the 

work to go union. 

 

This Trade Show, 

known as the 

YOUNG 2011 Con-

ference & Expo, 

will take place November 

30th, 2011 .  It is the first-

of-its-kind and is gathering 

much attention throughout 

the valley and even the 

country.  The Vindicator 

posted an article on their 

website on this event and 

states that the conference 

will provide great educa-

Plumbers & Pipefitters Local 

396, with the support of its 

membership, is working on 

building common threads 

that will tie us to many excit-

ing and upcoming projects, 

mainly the Marcellus/Utica 

Shale project. In order to 

accomplish this, Local 396 

has built partnerships that 

will help market our skills in 

the piping field. 

 

The first major partnership 

is with the Youngs-

town/Warren Regional 

Chamber.  The Chamber’s 

support of Local 396 will 

help showcase our talents 

and upcoming opportunities 

to the United Association. 

Tom Humphries, president 

of the Chamber, wrote a 

support letter to U.A. Gen-

eral President William Hite 

over the work we have done 

in the past and our future 

work on energy projects.  In 

this letter, Humphries 

states, “As a result of a re-

cent opportunity for us to 

work with Butch Taylor and 

the Plumbers & Pipefitters 

Local 396 on another pro-

ject, I thought I would up-

date you from my perspec-

tive on the great working 

relationship that we at the 

Youngstown/Warren Re-

gional Chamber have with 

the Plumbers & Pipefitters 

Local 396.   Looking back, I 

have been working with Lo-

cal 396 on 

various eco-

nomic    

tional opportunities for 

the public, and has 

already “landed a few 

prominent sponsors, 

including V&M Star, 

which is investing $650 

million in a new rolling 

mill because of the 

shale industry, and 

Chesapeake Energy 

Corp., which has said 

Ohio’s Utica Shale 

could be worth as much 

as $40 billion.”  Local 

396 is extremely excited 

for the opportunity to 

showcase our skills and 

network with the other 

companies.  It is only with 

our partnerships with the 

Chamber and with the UA 

that we have been able to 

access this opportunity.  

General President Hite, 

along with Steve Kelley, 

Kenny Ruggles, Jerome 

O’Leary, and International 

Representative T.L. Ran-

son.  Also instrumental in 

helping the Local with this 

show has been Mike 

Ardnt of the UA Training 

Department, Terry Ur-

baneck, and Jim Pavesic. 

 

By strengthening all of 

these partnerships, the 

Local has been pro-active 

in garnering important 

opportunities such as the 

Marcellus Shale/Utica 

Trade Show.   Hopefully 

events such as this will 

help get our hardworking 

UA members onto these 

projects. 

LU 396 member Don 

Jessop, showing Con-

gressman Bill Johnson 

around the LU 396 

weld shop. 

development opportunities 

in our community for the 

past 10 years, along with 

the Building Trades, various 

companies and contrac-

tors.” Humphries goes on to 

state that “although 2-3% 

of the time we do not agree 

or see eye to eye on a par-

ticular issue, 97-98% of the 

time we have successfully 

found ways to work to-

gether for the betterment of 

everyone.”  He also touches 

on the Marcellus/Utica 

Shale opportunities, inform-

ing Hite that, by working 

together as a community 

and bringing all of the 

stakeholders together, “we 

have the greatest opportu-

nity to be successful.  In 

fact, we are confident that 

we will be successful.”   

 

The next important partner-

ship we continue to build is 

with our elected 

officials, particu-

larly Congress-

man Tim Ryan 

and Congress-

man Bill Johnson, 

both of whom 

have been instru-

mental in sup-

porting the Local.  

With the support of these 

officials and the Regional 

Chamber, Local 396 has 

the opportunity to show-

case two U.A. Trailers at the 

Covelli Center in November 

for the Marcellus 

Shale Trade 

Show.  In a letter 

to UA President 

Hite, Business 

Manager Butch 

Taylor informed 

him of the Trade 

Congressman Tim Ryan 

Picture of the UA Trailer to be on display at 

the Trade Show. 
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President’s Report 

UA L O C AL  396 JO UR N AL  

From George Popovich, Presi-

dent of Local 396: 
 

I would like to thank the 

membership for sending me 

to the UA National Conven-

tion, held recently in Las Ve-

gas.  Unfortunately, I did NOT 

win enough to retire, so I’m 

still here!  

A lot of business was dis-

cussed and reports on this 

will be given at the Septem-

ber union meeting.  The Local 

396 delegation represented 

our local well.   

In other news, as per Article 

XIV, Section 5 of our By-

laws, a committee is being 

put together to review and 

amend the by-laws.  Mem-

bers interested in this com-

mittee should contact me 

(cell phone 330-718-5289) 

or the hall.  We will be start-

ing late September.  Those 

already interested in the 

committee include Mike 

Davis, Lonnie Potts, Mike 

Alfano, and Ed Rowland.  If 

you have previously told me 

you wanted on and I failed 

to list your name, please 

contact me.  Stay 

safe this Fall. 

Fraternally, 

George Popovich, 

Local 396 Presi-

dent 

 

Upcoming Union 

Meetings: 

(First Thursday of 

the month, 7:30 PM) 

*October 6, 2011 

*November 3, 2011 
 

 

The Building Trades/United Way 

hosted a bike run on September 10, 

2011.  The run kicked off at the Local 

396 Union Hall. 

The 2011 Youngstown Area 

Heart walk was held September 

17th, 2011 to support the Ameri-

can Heart Association.   Wes 

Prout, president of Prout Boiler, 

Heating & Welding, played an 

instrumental role in this Heart 

Walk, and through his efforts 

collected $1500 in donations 

from Local 396, our sister locals, 

AFL-CIO and the WRBT. 

Total donations for the event 

topped $169,000. The Local 

donated in memory of the mem-

bers who we have lost to heart 

disease. 
 

Heart diseases claim more than 

865,000 lives a year, so aware-

ness and fundraising is critical.  A 

big thanks to Wes and all of the 

donors, sponsors, and            

participants!! 

Bottom left: The crowd gathering at 

the Watson and Tressel Training 

Site at YSU 

Bottom right:  Mark Turnbull and 

Bill Galla lending a hand. 

Above:  Event chairman Wes Prout 

speaks at the Heart Walk. 

Below: A family whose lives have 

been affected by cardiovascular 

disease participate in the event. 

The Western Reserve Building Trades Fish Fry will       

be held Friday, October 28th.  Doors open  

at 7:00 PM.   

The event will be held at the Operating Engineers 

Hall, located at 291 McClurg Road in Boardman. 

Admission is $15.00.  Please stop by to enjoy 

delicious fish & sausage sandwiches, beer, and 

raffles.  

LOCAL 396 13TH ANNUAL GOLF OUTING 
The annual golf outing will be held Saturday,           
October 1, 2011 at Bedford Trails Golf Course,     
located at 713 Bedford Road in Coitsville, Ohio.   
The cost is $60.00/person, payable to LU 396.  This 
includes green fees/car, lunch, dinner & beverages. 
Tee Time:  Shotgun start at 9:00 AM 
Format:  4-Person Scramble, pick your own team mem-
bers or we can fill in the teams. 
Please join us for tons of prizes and fun!  Deadline for 
payment is September 23rd.  Please call Local 396 at 
330-758-4596 for more info. 
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From the Desk of the Business Manager... 

Delegates from the Local 

attended the United Asso-

ciation General Convention 

in August.  The convention 

annually gathers delegates 

from across the country to 

plan the United Associa-

tion’s future. 

 

In attendance at this year’s 

convention were 3,300 

delegates from over 300 

locals throughout the 

United States and Canada.  

The delegates gathered in 

Las Vegas for one week to 

elect a new United Associa-

tion leadership team, as 

well as to vote on a broad 

range of issues.  Delegates 

also listened to speakers 

talk about labor roles in 

the economic recovery and 

the upcoming 2012 presi-

dential election.   

 

Local 396 sent 7 delegates 

to the convention:  Presi-

dent George Popovich, Vice 

President Brent Kelley, 

Coordinator/Training Direc-

tor Marty Loney, members 

Bob Jones 

and John 

Orr, and 

Business 

Agent Tim 

Callion 

and Man-

ager 

Butch 

Taylor.  

  

The first 

issue of 

the convention was the 

election of UA General Offi-

cers for the next 5 years.  

After discussion of the 

election process, delegates 

voted and the following 

were elected:  For General 

President, Bill Hite was 

elected for a 2nd term, 

along with long-time friend 

of Local 396, Steve Kelly 

as Assistant General Presi-

dent.  Mark McManus was 

elected as General Secre-

tary-Treasurer (replacing 

Pat Perno, retiring from the 

position).  All International 

Representatives and Spe-

cial Representatives were 

elected to their terms; T.L. 

Ranson remains as our 

International Representa-

tive.  Ken Broadbent was 

elected as Vice-President 

of the District 2 General 

Executive Board, Marty 

Naseef was elected as 

HVAC Representative and 

Ken Ruggles was elected 

as the Repre-

sentative to 

the Energy 

Department.  

These men 

are all from 

Ohio, 

Pennslvania, 

or West Vir-

ginia. 

 

Delegates 

voted on 

changes to 

the UA Constitution and By-

laws.  These changes in-

cluded a 5-year strategic 

job plan.  Outlined in this 

plan was Skilled Training 

and Workforce Develop-

ment.  This plan will sup-

port improved and in-

creased apprenticeship 

participation, expand/ 

diversify recruit-

ment policy 

(VIP), and de-

velop new orga-

nizing, training, 

and certification 

programs.   

 

Also outlined 

was Contractor/ 

Owner/Industry 

Relations.    This 

includes direct 

marketing to 

end-users (within the Stan-

dard of Excellence), as well 

as establishing local and 

regional tri-partite pro-

grams (between owners, 

contractors and the UA) 

and promoting alternative 

bidding (PLA’s, Best Val-

ues). 

 

The next issue in-

volved Political Ac-

tion and Govern-

ment Affairs, which 

includes establishing 

strong political ac-

tion programs in 

every local union 

and maintaining 

first-class govern-

ment affairs at the 

international level.  

 

Finally discussed as part of 

the 5-year plan  was Pro-

moting Local Union Leader-

ship, with strategic plan-

ning for state associations 

and for local unions.  This 

includes promoting appren-

ticeship, craft-licensing and 

pro-union policies.    

 

Convention delegates also 

got to hear from a number 

of guest speakers, includ-

ing a video message from 

President Barack Obama.  

Obama stated, “As Presi-

dent, I wake up every day 

and think about what we 

can do to get more Ameri-

cans back to work and help 

their families get ahead.  

And I will not rest until 

every American who wants 

a good job can get one, 

and anyone who wants to 

join a union can do so.”   

 

AFL-CIO President Richard 

Trumka also spoke.  

Trumka’s speech noted 

that we build the country, 

we make it run, and we 

have a right to a decent, 

fair standard of living for us 

and our kids.  We also 

have a right to “some 

health care, some security 

when we retire, and the 

chance for our kids to do 

better than we did.  We 

earned that right.”  Many 

other guests spoke about 

the future and the 

strengths of the United 

Association. 

 

Many of the programs that 

the UA has adopted, Local 

396 has already instituted 

with our P.I.P.E. Program.  

Ultimately gathered from 

the convention is that it is 

critical that we work to-

gether, discuss the issues 

that need addressed, but 

to ultimately continue to 

work together as one. 

Fraternally, 

Butch Taylor 

From left to right:  Int’l Rep. T.L. Ranson, and 

LU 396 delegates Bob Jones, John Orr, 

Marty Loney, Butch Taylor, Tim Callion, 

George Popovich, and Brent Kelley. 

General President Bill Hite and 

Rahm Emanuel, mayor of Chi-

cago, speak at the convention. 

LU 396 Delegates in front of the main 

convention stage. 
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preparation for hanger and pipe 

fabrication work.  Plans are also 

in the making to begin the Tube 

Max hydraulic system in early 

October.  De-Cal cut the size of 

its on-site work force, awaiting 

the awards for the gas main, 

fire main, and water treatment 

plant.  However, their Fab Shop 

crew has increased as they 

work on projects un-related to 

V&M II. 

Work at RG Steel also picked up 

this summer for McCarl’s and 

Local 396 members.  RG Steel 

Blast Furnace had weekly shut-

downs in August and kept a 

small McCarl’s crew on-site for 

almost a month.  As always, 

thanks to the members who 

accept these short calls to man 

our work.  If we don’t do the 

work someone else will.  Work 

at the mill should resume by the 

end of September. 

Other projects underway in the 

Valley are Patriot Metals Melt-

shop with MKS Mechanical 

Greetings Brothers & Sisters, 

I hope your summer has 

been safe and fun! 

Marcellus Shale talk still 

dominates the printed and 

spoken news.  Everyone 

seems to be trying to capture 

a portion of this tremendous 

revolutionary opportunity.  

V&M Star remains the big-

gest attention attraction in 

the Valley.  Since our last 

newsletter Kvaerner-Aker 

has 15 pipefitters on site.  

They have also projected a 

manpower hiring schedule 

for the next six months, 

peaking in January 2012 to 

267.  Kvaerner-Aker is cur-

rently working on Utility Pip-

ing, which 

includes air, 

argon, nitro-

gen, and oxy-

gen lines.  

Kvaerner is 

also establish-

ing an on-site 

fab shop in 

 

A Word from the Business Agent 
using a small local crew, per-

forming cooling tower and vac-

uum piping work.  Working 

under portability is Standard 

Plumbing on utility piping. 

Cattrall Mechanical is finishing 

a piping job at the Ergon refin-

ery in the most southern tip of 

our jurisdiction.  Work has also 

begun at McDonald’s ware-

house at Commerce Park in 

Lordstown, Niles High School, 

Dicks Sports Boardman, Bot-

tom Dollar Foods, Boardman 

High School and Erie Terminal 

Apartments with Local 396 

contractors receiving bid 

awards on the projects. 

I recently met with Ben Davis, 

project manager for the Chesler 

Group in charge of construction 

at the New Wean Foundation 

building in Courthouse Square 

in Warren.  I supplied Ben with 

a contractor list and notified 

them about bidding this job. 

The city of Warren administra-

tors are also considering a new 

one-step city government 

building using funds from a 

24 million bond issue.  City 

administrators are open to a 

Project Labor Agreement if 

and when council approves 

the bond plan.  I will continue 

to monitor the developments 

regarding the one-stop ad-

ministration project. 

In closing I encourage all 

members to prepare them-

selves for the work opportu-

nity at hand.  Welders and 

fitters should refresh their 

talents if they have not been 

used in a while.  Remember 

there are no shortcuts to 

safety! Fraternally, 

 

Retirement...a time to enjoy all of 

the things you never had to time to 

when you worked! 

 

Congratulations to our recent  

retirees: 

Jerry Miller, 20 years of service 

Dan Prokup, 33 years of service 

Chris Hanna, 34 years of service 

Dave Poptic, 41 years of service 

The AUTUMN RETIREES BREAK-

FAST is planned for Monday, 

November 14, 2011 from 9:00 

AM to 10:30 AM.  This will be 

held at the Local 396 Union 

Hall/training center.  Guest 

speakers will be in attendance 

and topics such as benefits will 

be discussed.   

PLEASE RSVP TO RACHEL AT 

330-758-4596 EXT. 5 BY 

THURSDAY, NOVEMBER 10TH. 

LOCAL 396 RETIREES 

Local 396 remembers its members who have recently passed: Robert Tate, Michael Biroschak, 

Michael Rakocy, James O’Hara, Sr., Eugene Wagner, Edward Renz, and Jay Toth. 

 

“O God, Who has called hence the soul of our Brother/Sister who has departed this life.  You who alone Knowest the 

secrets of each heart, with all its trials, sorrows and temptations; we beseech Thee to have mercy upon him/her, and 

also upon all those, our brothers and sisters, who have gone previously; pardon each sin that they have committed 

and give them rest, light and peace in Thy everlasting Kingdom; all of this we beg through you our God and Savior.”  

~IN MEMORIAM~ 

Below:  John Lubonovic, ex-

plaining the new equipment at 

the De-Cal Fab Shop. 

YSU FOOTBALL TICKETS 

Attention members:  Youngstown 

State Football season tickets are 

available.  If you are interested in 

attending a game, please contact the hall. 

(First come, first serve) 
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ON THE TRAINING FRONT 
From Marty Loney, Training 
Coordinator… 
 

Welcome back!  School for all 
Building Trades Apprentices 
began mid-September and 
the Residential program will 
have an orientation next 
month and begin mid-
October.  The MES program 
will kick-off at the beginning 
of the year. 
 

The weld shop continues to 
be open daily and on Thurs-
day evenings for anyone 
wishing to improve their 
skills.  Most calls coming in 
for manpower have been for 
combo welders.  It is im-
perative that our member-

ship take the necessary 
steps to keep this work at 
home. 
 

OSHA 10/30 Class will begin 
on October 17th.  Class 
schedule will be as follows:  
October 17, 20, 24, 27 and 
November 3, 7, 10 and 14th.  
To obtain OSHA 10, you must 

complete the first 3 classes.  
To obtain OSHA 30, you 
must complete ALL classes. 
 

NFPA Gas Code Adoption 
will be in early 2012.  The 
following members need 
to recertify their Installer 
Certification:  Joe Ash, 
Dom Gizzi, Marty Jourdan, 
Ben Logan, Justin Minard, 
Mike Nolfi, Dan Phillips, 
Shawn Shriver, Jon Tur-
jonis, Gene Kreitzburg, John 
Orr, and Jay Wilkes.  Recert 
class will be held on Octo-
ber 4, 2011 at 5:30 PM here 
at the hall. PLEASE CALL 
THE HALL TO CONFIRM 
YOUR ATTENDANCE.  
THIS IS YOUR ONLY RE-
MINDER!! 
 

All Welding & Brazing con-
tinuities need to be turned 
in on time, as this is how 
some contractors are tak-
ing welders—by checking 
their paper trail of conti-
nuities.  This is YOUR certi-
fication and needs to be 
signed and returned to 
the hall by the date speci-
fied.   

If you are laid off, proce-
dure mandates that you 
come in and run a coupon 
on Thursday night in 
front of our Area Testing 
Representative (ATR) and 
a   Contractor Represen-
tative.   

THERE WILL BE NO EXCEP-
TIONS TO THIS POLICY!! 
 

Lastly, due to the high vol-
ume of members wishing to 
test, we will now be con-
ducting a WELD TEST on 
the third Saturday of each 
month (8:00 AM), through 
the end of the year.   

Additional practice will be 
self-directed on Tuesday 
eve-
nings, 
as some 
weld 
booths 
will be 
open, as 
well as 
on  the 
regu-
larly scheduled Thursday 
night welding (5:30 PM to 
9:00 PM). 
 

Test Session Dates: 

October 15th 

November 19th 

December 17th 



This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse 

content from other market-

ing materials, such as press 

releases, market studies, 

and reports. 

While your main goal of dis-

tributing a newsletter might 

be to sell your product or 

service, the key to a success-

ful newsletter is making it 

useful to your readers. 

A great way to add useful 

content to your newsletter is 

to develop and write your 

own articles, or include a 

calendar of upcoming events 

or a special offer 

that promotes a 

new product. 

You can also 

research articles 

or find “filler” 

articles by ac-

cessing the 

World Wide Web. 

You can write 

about a variety of 

topics but try to 

keep your articles short. 

Much of the content you put 

in your newsletter can also 

be used for your Web site. 

Microsoft Publisher offers a 

simple way to convert your 

newsletter to a Web publica-

tion. So, when you’re fin-

ished writing your newslet-

ter, convert it to a Web site 

and post it. 

thousands of clip art images 

from which you can choose 

and import into 

your newsletter. 

There are also 

several tools you 

can use to draw 

shapes and sym-

bols. 

Once you have 

chosen an image, 

place it close to the 

article. Be sure to 

place the caption 

This story can fit 75-125 

words. 

Selecting pictures or graph-

ics is an important part of 

adding content to your news-

letter. 

Think about your article and 

ask yourself if the picture 

supports or enhances the 

message you’re trying to 

convey. Avoid selecting im-

ages that appear to be out of 

context. 

Microsoft Publisher includes 

of the image near the image. 
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Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

Caption describing 
picture or graphic. 

for your customers or clients. 

If the newsletter is distrib-

uted internally, you might 

comment upon new proce-

dures or improvements to 

the business. Sales figures 

or earnings will show how 

your business is growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a 

letter from the president, or 

an editorial. You can also 

profile new employees or top 

customers or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtu-

ally endless. You can include 

stories that focus on current 

technologies or innovations 

in your field. 

You may also want to note 

business or economic 

trends, or make predictions 

“To catch the reader's 

attention, place an 

interesting sentence or 

quote from the story 

here.” 

Caption describing picture or graphic. 

N EWSL ETTER  TITL E  
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This would be a good place to insert a short paragraph about your 

organization. It might include the purpose of the organization, its 

mission, founding date, and a brief history. You could also include a 

brief list of the types of products, services, or programs your organi-

zation offers, the geographic area covered (for example, western U.S. 

or European markets), and a profile of the types of customers or 

members served.  

It would also be useful to include a contact name for readers who 

want more information about the organization. 

Organization 

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Business Name 

give your newsletter a per-

sonal touch. If your organiza-

tion is small, you may want 

to list the names of all em-

ployees. 

If you have any prices of 

standard products or ser-

This story can fit 175-225 

words. 

If your newsletter is folded 

and mailed, this story will 

appear on the back. So, it’s 

a good idea to make it easy 

to read at a glance. 

A question and an-

swer session is a 

good way to quickly 

capture the attention 

of readers. You can 

either compile ques-

tions that you’ve 

received since the 

last edition or you 

can summarize some 

generic questions 

that are frequently 

asked about your 

organization. 

A listing of names 

and titles of manag-

ers in your organiza-

tion is a good way to 

vices, you can include a 

listing of those here. You 

may want to refer your read-

ers to any other forms of 

communication that you’ve 

created for your organiza-

tion. 

You can also use this space 

to remind readers to mark 

their calendars for a regular 

event, such as a breakfast 

meeting for vendors every 

third Tuesday of the month, 

or a biannual charity auction. 

If space is available, this is a 

good place to insert a clip art 

image or some other 

graphic. 

Back Page Story Headline 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

Your business tag line here. 

Caption describing picture or graphic. 

We’re on the Web! 

example.com 
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